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textual	 analysis	of	 the	 interviews	was	 carried	out	with	 the	help	of	 the	 statistical	 analysis	program	



























































































































































































upon.	 There	 is	 a	 certain	 amount	of	 literature	 concerning	 the	wedding	 industry	 in	 Switzerland	and	
abroad.	Furthermore,	a	study	on	textual	analysis	will	be	reviewed	which	is	the	research	method	used	
for	 this	 thesis.	 Thus,	 the	 next	 subchapters	 comprise	 the	 following	 aspects:	 1.1)	 the	 definitions	 of	























Special	events	 can	be	divided	 into	 four	 categories,	as	 shown	 in	 figure	1.	 Leisure	events	 include	






































Wedding	planners	play	their	 role	 in	 the	category	of	personal	events.	This	 role	 is	 to	deliver	a	
dream.	 According	 to	 Silvers	 there	 are	 six	 dimensions,	 which	 the	 wedding	 planner	 needs	 to	
incorporate	into	a	whole	in	order	to	deliver	the	dream:		
1. 	Anticipation,	 which	 arises	when	 the	 invitation	 to	 the	 event	 is	 sent	 out	 and	 people	 are	
looking	forward	to	taking	part	in	the	event.		


















7. Evaluate	the	event	afterwards (Helo, 2015).	






















But	 the	 wedding	 market	 offers	 a	 number	 of	 challenges	 to	 face.	 One	 challenge	 is	 that	 people	
“normally”	 only	 marry	 once,	 which	 means	 that	 wedding	 planners	 do	 not	 usually	 have	 regular	





blog	 and	 photos	 months	 before	 they	 even	 contact	 him.	 The	 third	 challenge	 is	 the	 seasonality.	
Copeland	 states	 that	 January	 and	 February	 are	 the	 months	 during	 which	 marketing	 is	 especially	
important.	Bookings	tend	to	be	highest	from	people	having	gotten	engaged	over	the	holiday	season,	
but	wedding	planner’s	cash	flow	tends	to	be	lowest	as	the	weddings	take	place	in	the	summer	season.	

















on	Swiss	TV	 in	 July	2013,	gave	 the	stimulus	 for	people	 to	 look	 for	 the	 term	“wedding	planner”	on	

































questions	 give	 the	 opportunity	 to	 find	 out	 the	Why?	 to	 the	 answer	 of	 the	 closed	question	
(Lebart	&	Salem,	1988,	S.	14).	
In	 addition,	 the	 statistical	 analysis	 of	 a	 text	 is	 a	 whole	 different	 process	 than	 that	 of	 closed	
questions.	The	next	paragraphs	summarize	the	techniques	used	to	analyze	a	corpus	of	open	questions	
as	are	found	in	interviews.		
The	 first	 step	 is	 to	 transform	 the	 text	 into	 segments	 of	 distinct	 units.	 In	 order	 to	 form	 these	
segments,	the	text	is	lemmatized,	which	means	that	verbs	are	transformed	into	their	infinitive	forms,	
nouns	 are	 transformed	 into	 their	 singular	 forms,	 adjectives	 are	 transformed	 into	 their	 singular	
masculine	 forms	 and	 forms	 which	 are	 shortened	 are	 transformed	 into	 forms	 without	 elision	 (for	
example	“it’s”	to	“it	is”)	(Lebart	&	Salem,	1988,	S.	20).		
The	 text	 is	 then	 subdivided	 into	 repetitive	 segments	 defined	 by	 word	 chains	 which	 repeat	











































Appenzell	 Innerrhoden,	 Glarus,	 Graubünden,	 St.	 Gallen,	 Schaffhausen	 and	 Thurgau	
(Bundesamt	für	Statistik,	2015).	
• The	 analysis	 of	 the	 interviews	 rests	 on	 a	 relatively	 small	 number	 of	 interviewees	 and	
therefore	the	conclusions	must	be	taken	with	caution.	
• The	 automatic	 translation	 of	 the	 interviews	 linked	 to	 the	 analysis	 program	 sometimes	
leaves	to	be	desired.	Therefore,	the	analysis	might	have	been	influenced	in	certain	cases.		




This	section	 lays	out	the	wedding	situation	 in	Eastern	Switzerland	 in	comparison	with	the	other	
regions	of	Switzerland	in	support	of	the	research	question	stated	in	section	2.	
3.1 Wedding	situation	in	Eastern	Switzerland	













Canton	 2010	 2011	 2012	 2013	 2014	 %	change		
2010-2014	
Appenzell	AR	 262	 257	 285	 226	 294	 +12.2%	
Appenzell	I.		 76	 82	 96	 71	 82	 +7.9%	
Glarus		 173	 195	 189	 172	 190	 +9.8%	
Graubünden		 930	 1‘018	 944	 860	 908	 -2.4%	
St.Gallen		 2‘546	 2‘665	 2‘689	 2‘538	 2‘664	 +4.6%	
Schaffhausen		 366	 388	 391	 340	 385	 +5.2%	
Thurgau	 1‘274	 1‘234	 1‘345	 1‘263	 1‘368	 +7.4%	











+5.2%,	 Thurgau	with	 +7.4%,	 Appenzell	 Innerrhoden	with	 +7.9%	 and	Glarus	with	 +9.8%.	 Appenzell	


















Switzerland,	 Zürich,	 Central	 Switzerland	 and	 Tessin	 (Bundesamt	 für	 Statistik,	 2015).	 The	 wedding	
situation	of	the	years	2010	to	2014	is	shown	in	table	2.	As	in	table	1,	table	2	shows	the	number	of	













Geneva	 2‘682	 2‘239	 2‘451	 2‘295	 2‘337	 -12.9%	
Vaud	 3‘964	 3‘661	 3‘609	 3‘289	 3‘500	 -11.7%	
Valais	 1‘656	 1‘620	 1‘593	 1‘506	 1‘560	 -5.8%	
Total	 8‘302	 7'520	 7‘653	 7‘090	 7‘397	 -12.2%	
Espace	Mittelland	
Bern	 5‘049	 4‘974	 5‘120	 4‘927	 5‘250	 +4.0%	
Jura	 302	 301	 304	 281	 297	 -1.7%	
Fribourg	 1‘383	 1‘363	 1‘396	 1‘322	 1‘390	 +0.5%	
Neuchâtel	 918	 837	 753	 744	 765	 -16.7%	
Solothurn	 1‘361	 1‘297	 1‘312	 1‘198	 1‘256	 -7.7%	
Total	 9‘013	 8‘772	 8‘885	 8‘472	 8‘958	 -0.7%	
Northeastern	Switzerland	
Aargau	 3‘243	 3‘200	 3‘206	 3‘123	 3‘293	 +1.5%	
Basel	Stadt	 1‘028	 985	 993	 939	 980	 -4.7%	
Basel	Land	 1‘454	 1‘453	 1‘436	 1‘259	 1‘328	 -8.7%	
Total	 5‘725	 5‘638	 5‘635	 5‘321	 5‘601	 -2.2%	
Zürich	
Zürich	 8‘781	 8‘708	 8‘734	 7‘975	 8‘470	 -3.5%	
Total	 8‘781	 8‘708	 8‘734	 7‘975	 8‘470	 -3.5%	
Central	Switzerland	
Luzern	 2‘081	 2‘010	 2‘059	 1‘955	 2‘070	 -0.5%	




Obwalden	 196	 174	 191	 164	 176	 -10.2%	
Schwyz	 838	 811	 846	 787	 765	 -8.7%	
Uri	 162	 166	 167	 159	 168	 +3.7%	
Zug	 629	 640	 662	 601	 623	 -1.0%	
Total	 4‘128	 4‘008	 4‘168	 3‘882	 4‘001	 -3.2%	
Tessin	
Tessin	 1‘681	 1‘598	 1‘640	 1‘584	 1‘573	 -6.4%	

















The	 following	 sub-chapters	 lay	out	 the	methodological	 process	 and	 the	analysis	of	 the	primary	






The	 primary	 research	 conducted	 as	 a	 part	 of	 this	 report	 has	 the	 purpose	 of	 finding	 out	 how	


















Using	 the	 classes	 defined	 above,	 Sphinx	 analyzes	 feelings	 based	 on	 recognition	 of	 negative	 or	
positive	 opinions	 in	 each	 observation.	One	 observation	 can	 hold	 opinions	 of	 different	 nature	 and	
intensity.	 The	 feeling	of	 each	observation	 is	 determined	by	 the	 following	 rules:	 Clearly	positive	or	
negative	means	that	the	observation	contains	only	positive	or	negative	opinions.	Rather	positive	or	
negative	means	that	 the	observation	contains	both,	positive	and	negative	opinions	but	 that	one	 is	
more	 present	 than	 the	 other.	 Ambiguous	 means	 that	 there	 is	 the	 same	 amount	 of	 positive	 and	















in	 the	 wedding	 business	 one	 can	 look	 up	 the	 website	 of	 any	 wedding	 planner	 and	 click	 on	 the	



























































































































































































Sphinx	 provides	 the	 statistical	 analysis	 of	 the	 data	 above	 (Chi-square	 test).	 In	 this	 test	 a	 null	
hypothesis	is	formulated	whereby	two	variables	are	independent	of	each	other.	This	is	determined	by	
the	 provision	 of	 the	 degree	 of	 freedom	 of	 the	 test	 as	well	 as	 the	 so-called	 χ2	 value.	 Given	 these	
parameters	 a	 p-value	 can	 be	 determined	 using	 a	 cross-table.	 The	 p-value	 is	 then	 compared	 to	 a	
significance	level	arbitrarily	chosen	and	the	significance	of	the	p-value	can	be	determined.	If	the	p-
value	exceeds	the	chosen	significance	level,	the	null	hypothesis	is	valid,	otherwise	it	is	rejected.	




























Eff.	 %	Rep.	 Ecart	 Eff.	 %	Rep.	
Clearly	Negative	 1	 33.3%	 	 0	 0%	 	 0	 0%	 	 2	 66.7%	 	 3	 100%	
Rather	negative	 5	 83.3%	 +	TS		 1	 16.7%	 	 0	 0%	 	 0	 0%	 -	PS		 6	 100%	
Ambiguous	 2	 33.3%	 	 3	 50%	 +	S		 0	 0%	 	 1	 16.7%	 	 6	 100%	
Rather	positive	 5	 55.6%	 +	PS		 1	 11.1%	 	 1	 11.1%	 	 2	 22.2%	 	 9	 100%	
Clearly	positive	 2	 15.4%	 -	PS		 3	 23.1%	 	 4	 30.8%	
+	
PS		
4	 30.8%	 	 13	 100%	
Without	opinion	 0	 0%	 -	S		 1	 11.1%	 	 2	 22.2%	 	 6	 66.7%	 +	S		 9	 100%	
Total	 15	 32.6%	 	 9	 19.6%	 	 7	 15.2%	 	 15	 32.6%	 	 46	 	
Source:	(Sphinx,	2016)	









or	 significantly	 overrepresented	 in	 the	 classes.	 For	 theme	 class	 “wedding	 planner	 potential”,	 the	











Concerning	 the	 class	 “services”	 the	 opinion,	 “clearly	 positive”	 was	 slightly	 significantly	





Theme	 class	 “trends	 &	 rituals”	 features	 “without	 opinion”	 which	 is	 overrepresented	 and	 is	










null	hypothesis	cannot	be	 rejected,	which	means	 there	 is	not	enough	evidence	 that	 there	 is	a	 link	












p-value = 0.22 ; Khi2 = 15.36 ; ddl = 12.00 (The relation is not significant) (Sphinx, 2016)	
	
Classes		 	 Wedding	planner	potential	 Budget	&	wedding	planner	 Services	 Trends	&	Rituals	 Total	
Interviewee 	 Eff.	 %	Rep.	 Ecart	 Eff.	 %	Rep.	 Ecart	 Eff.	 %	Rep.	 Ecart	 Eff.	 %	Rep.	 Ecart	 Eff.	 %	Rep.	 	
Interview	with	Debora	Vogel	 4	 66.7%	 +	PS		 1	 16.7%	 	 0	 0%	 	 1	 16.7%	 	 6	 100%	 	
Interview	with	Festix	 2	 25%	 	 1	 12.5%	 	 2	 25%	 	 3	 37.5%	 	 8	 100%	 	
Interview	with	Fix	&	Fein	 4	 28.6%	 	 2	 14.3%	 	 4	 28.6%	 +	PS		 4	 28.6%	 	 14	 100%	 	
Interview	with	Kartause	Ittingen	 0	 0%	 -	S		 3	 37.5%	 	 0	 0%	 	 5	 62.5%	 +	S		 8	 100%	 	
Interview	with	Urs	Anderegg	
Photographer	
5	 50%	 	 2	 20%	 	 1	 10%	 	 2	 20%	 	 10	 100%	 	






































Compared	 to	 the	 remainder	 of	 the	 Swiss	 regions	 as	 shown	 in	 table	 2	 in	 the	 chapter	 3.2,	 Eastern	
Switzerland	is	the	only	region	which	saw	an	increase	in	the	number	of	weddings	between	2010	and	
2014	(Bundesamt	für	Statistik,	2015).	These	data	suggest	that	Eastern	Switzerland	might	be	the	best	






















had	 a	 negative	 opinion	 concerning	 this	 theme	 class,	 it	 shows	 that	 in	 general,	 service	 is	 seen	 as	
something	positive.	Any	couple	getting	married	would	 like	 to	have	a	perfect	service.	The	provided	
services	 can	 be	 used	 to	 persuade	 potential	 customers	 in	 hiring	 a	wedding	 planner.	 Linked	 to	 the	


















in	 the	 interviews	 that	 the	 interviewees	 are	 rather	 suspicious	 about	 the	 success	 of	 starting	 up	 a	
wedding	planning	business	(see	Appendix	I).	
Anderegg	 states	 that	 the	 beginning	 is	 difficult	 because	 the	wedding	 planner	 needs	 to	 build	 up	
connections	and	make	a	name	for	himself.	“when	you	just	newly	got	into	the	business	you	won’t	have	
an	easy	time	finding	your	clients	with	wedding	planning,	because	your	capital	is	probably	experience	










Himmel	sees	a	chance	 for	people	having	a	background	 in	 the	wedding	or	event	business	 (Himmel,	























a	background	education	 in	 the	events	business	and	clearing	up	 the	prejudice	of	wedding	planners	
being	too	expensive.	
The	Chi-square	test	results	shown	in	tables	4	and	6	must	be	discussed	in	terms	of	what	they	mean.		
For	 table	4	 the	data	 is	 relevant	 to	 the	answer	of	 the	research	question.	The	orientations	are	 in	
relationship	with	the	classes	which	shows	clearly	what	the	interviewees	think	about	each	class.		


















not	 an	 event	 management	 company,	 the	 business	 plan	 is	 designed	 accordingly	 for	 a	 dedicated	
wedding	planning	company.		
7.1 The	company	














































With	5’891	weddings	 in	 the	Eastern	Switzerland	 region	 in	 the	year	2014,	and	 the	numbers	not	
having	varied	much	in	the	past	five	years	(Bundesamt	für	Statistik,	2015),	the	wedding	market	appears	
to	be	staying	stable.	Therefore,	Destinevents	primarily	markets	to	those	people	who	are	in	the	focus	
of	 any	wedding	 -	 brides	 and	 grooms.	Moreover,	 this	market	 segment	 can	 be	 separated	 into	 two	
categories	which	are	interesting	for	the	company.	First,	there	are	brides	and	grooms	wanting	to	get	






































the	 “Heiratsstrafe”,	 the	 marriage	 penalty,	 in	
which	they	pay	more	taxes	than	single	people	
could	have	a	negative	impact	on	the	wedding	
planning	 business,	 as	 couples	may	 decide	 to	
just	stay	in	a	registered	partnership	instead	of	
getting	married	(Zimmerling,	2014).	
• The	 retirement	 provision	 situation	 in	
Switzerland	could,	on	the	other	hand,	have	a	
positive	impact	on	the	wedding	business.	Only	
married	 couples	 have	 the	 right	 to	 widow’s	
pensions	 in	case	of	 the	death	of	 the	partner,	
couples	 in	 a	 registered	 partnership	 do	 not	
have	this	benefit	(ch.ch,	2016).		
• The	inheritance	tax	of	couples	in	a	registered	
partnership	 is	 high	 compared	 to	 that	 of	
married	couples.	Depending	on	the	canton	 it	
can	 be	 up	 to	 50%	 of	 the	 total	 inheritance	
(Chatelain,	2015).	This	is	a	reason	for	couples	






• The	 Swiss	 franc	 is	 strong,	 so	 destination	
weddings	could	become	more	popular	




• The	 Christian	 community	 in	 Switzerland	 has	
seen	 a	 decline	 of	 about	 30%	 since	 1970	
(Bundesamt	 für	 Statistik,	 2015).	 As	
consequence	 less	 people	 are	 having	 church	
ceremonies	 and	 big	 parties,	 which	 can	 be	
negative	for	the	wedding	industry.	
• The	wedding	ceremony	is	often	about	sharing	
a	 unique	 moment	 with	 friends	 and	 family.	
Therefore,	 couples	 may	 look	 for	 ideas	 and	
advice	 from	 these	 people.	 Other	 sources	
which	 help	 couples	 organizing	 their	wedding	
are	 online	 wedding	 planners	 or	 bridal	
magazines,	 which	 are	 also	 a	 form	 of	
competition	to	wedding	planners.	
• Technology	such	as	internet	has	made	it	easier	
for	 couples	 to	 organize	 their	 own	 weddings	
and	 is	 a	 form	 of	 competition	 for	 wedding	
planners.	
• On	the	other	hand,	technology	such	as	social	
media	 and	 internet	 is	 also	 a	 big	 help	 for	




















number	 considering	 the	 size	of	 the	 region	and	considering	 that	 in	 comparison,	only	 the	 canton	of	
Zurich	occupies	a	total	of	22	wedding	planning	agencies	(Zankyou	weddings,	2016).	Following	is	a	short	
description	of	the	five	competitive	companies	in	Eastern	Switzerland:	
• Wedding	 planner	 Angelica	 Bernard	 is	 based	 in	 Rhäzüns,	 Graubünden	 and	 offers	 the	
planning	 of	 all	 or	 parts	 of	 the	wedding	 and	 also	 takes	 over	 tasks	 on	 the	wedding	 day	
(zankyou	weddings,	2016).	
• WeddingPlan	St.Moritz	Engadin	Graubünden	is	located	in	St.Moritz	with	a	branch	in	Chur,	
Graubünden.	 The	 company	 mainly	 targets	 people	 getting	 married	 in	 the	 canton	 of	
Graubünden	by	advertising	weddings	in	the	Alps.	They	provide	full-	or	partial	planning	of	
the	wedding	(zankyou	weddings,	2016).	




None	 of	 the	 above	mentioned	wedding	 planners	 is	 specialized	 in	 destination	weddings,	 which	
Destinevents	will	specifically	offer	in	its	range	of	service.	
7.4 Strategy	and	Implementation	












• Destinevents	will	differentiate	 itself	 from	the	









references.	 For	 a	 business,	 which	 relies	
strongly	 on	 references	 from	 former	 clients,	
this	can	be	a	challenge.	
opportunities	 threats	





in	 Eastern	 Switzerland	 than	 in	 other	 regions	
(Zankyou	weddings,	2016).	
• The	 competition	 is	 big.	 Online	 wedding	
planners	are	a	threat	to	the	wedding	planner	
business.	
• The	 seasonality	 in	 the	wedding	business	 can	
be	a	threat.	
• The	 strong	 Swiss	 Franc	 can	 be	 a	 threat	 for	
weddings	 in	 Switzerland,	 as	 people	 do	 not	
want	to	spend	too	much	money.	
• There	 are	 normally	 no	 repeating	 customers,	
which	means	new	customers	must	constantly	
be	won.	
• The	 tax	 situation	 in	 Switzerland,	 where	
married	 couples	 pay	 more	 taxes	 than	
























As	Destinevents	 is	 going	 to	be	a	 stand-alone	enterprise,	 there	 is	no	minimum	 investment	 cost,	
which	there	would	be	for	a	limited	liability	company.	Additionally,	the	home	office	reduces	the	initial	




In	 order	 to	 protect	 the	 company,	 a	 budget	 of	 CHF	 500.-	 is	 set	 for	 the	 setting	 up	 of	 the	 terms	&	




































































According	 to	 Pilliard,	 a	 Swiss	wedding	 celebration	 counts	 80	 invitees	 on	 average,	 which	 is	 the	
number	 used	 in	 the	 three	 scenarios	 (Camponovo,	 2015).	 As	 most	 couples	 will	 probably	 want	 to	

































Number	of	weddings Cash	Revenue	/	event Investment	cost Payback	period
1	Weddings 3'345CHF												 	 11'500CHF									 	 3.4	years
3	Weddings 10'035CHF										 	 11'500CHF									 	 1.1	years
30	Weddings 100'350CHF								 	 11'500CHF									 	 0.1	years
Years: 0 1 2 3 4 5 6
1 Weddings -11500 -8489.5 -5479 -2468.5 542 3552.5 6563
3 Weddings -11500 -2469 6563 15595 24626 33658 42689



































Best-case scenario: 15 weddings Realistic scenario: 3 weddings Worst case scenario: 1 wedding
Average Revenue/wedding 3345 Average entrance fee (CHF) 3345 Average entrance fee (CHF) 3345
Number of weddings 30 Occupation 3 Occupation 1
Total Revenue 100'350 Total Revenue 10'035 Total Revenue 3'345
Cost of staff (CHF) 0 Cost of staff (CHF) 0 Cost of staff (CHF) 0
Promotion cost (CHF) 1'200 Promotion cost (CHF) 1'200 Promotion cost (CHF) 1'200
Total cost (CHF) 1'200 Total cost (CHF) 1'200 Total cost (CHF) 1'200
































































there	are	usually	no	 repeating	 customers	and	 it	 relies	on	 references	which	are	nonexistent	at	 the	
beginning	 (Anderegg,	2016).	A	 further	big	problem	 is	 the	prejudice	of	wedding	planners	being	 too	













the	study	and	 the	business	plan,	 it	 is	not	 recommended	to	start	up	a	dedicated	wedding	planning	











• A	 wedding	 planning	 company	 start	 up	 could	 make	 sense	 in	 Eastern	 Switzerland	 in	
combination	with	the	organizing	of	other	private	and	corporate	events	besides	weddings.	











For	 further	 research	 it	 could	be	 interesting	 to	consider	 the	case	when	the	wedding	company	 is	






































































































































R:	Well,	because	 I	have	a	 family	 I	don’t	 look	 for	weddings	 that	are	 too	 far	away…	also	with	my	


















































come	 together	 and	 there	 you	 actually	 also	 can	 have	 a	 bit	 of	 a	 wedding	 planner	 role,	 even	 as	
photographer,	because	you	can	say,	how	many	people	do	you	have?	Do	you	have	200	people?	Ok,	
then	you	have	about	100	minutes	at	the	aperitif	with	the	line	to	congratulate	the	couple,	so	actually	
you	 can	 help	 them	 quite	 a	 bit.	 If	 something	 is	 still	 missing,	 I	 already	 have	my	 own	 collection	 of	

























































































































































































really	clearly	no.	For	our	situation	at	 the	Kartause,	we	can	basically	offer	 the	same	service	 for	 less	












we	 did	 many	 caterings	 with	 the	 bakery.	 We	 Delivered	 Aperitifs,	 and	 then	 we	 founded	 a	 second	

















































really	with	 the	catering,	 it’s	working	very	well	here	but	of	 course	 it’s,	 I	would	 say	maybe	20%	are	



















R:	 yes,	 they	 can…	 it’s	 surely	 easier	 if	 they	 can	 delegate	 that,	 it’s	 just…	We	 also	 notice,	 some	
customers	are	very	relaxed	and	then	one	or	two	meetings	are	enough	for	the	wedding	and	then	we	
can	quickly	meet	before	and	say	like	this	and	this,	how	do	we	see	the	situation,	this	is	our	experience,	


































set	up.	People	want	 to	be	outside	more	often	 than	before.	They	don’t	want	 to	get	married	 in	 the	
church	anymore,	you	know,	they	want	something	special	that	others	don’t	have.	But	now	everybody	



























































































customers.	 People	 get	 married	 once	 and	 then	 you	 have	 to	 try	 to	 keep	 yourself	 known	 to	 new	











R:	Well	yes,	 I’ve	got	 to	say	to	this,	 that	 I	don’t	 really	do	this	as	main	occupation.	 It’s	more	of	a	
hobby,	for	now	still,	because	you	can’t	just	say	“So	I’m	going	to	make	this	my	job	now”.	Because	you	
have	to	build	it	up	and	you	have	to	get	into	it	first.	And	because	I	just	finished	the	formation	in	2011	












Q:	 Yes,	 we’ll	 get	 to	 that	 question	 later	 again.	 Can	 you	 first	 tell	 me	 what	 you	 have	 observed	
concerning	wedding	trends	in	the	past	years?	
R:	Well,	what	 is	surely	coming	more,	are	the	free	ceremonies.	Uhm,	there	are	much	more	than	
there	 are	 church	 ceremonies.	 That’s	 a	 bit	 the	 trend	 that’s	 coming	 more	 and	 more.	 Outdoors	 or	
somewhere	in	a	forest	cabin	or	in	a	barn,	things	like	that…	or	on	a	mountain	or	somewhere.	That’s	













































no	 I	 can’t	afford	 this”,	 there	are	barriers	 right	away	and	 then	you	can’t	even	get	 to	 the	people	as	
wedding	 planner.	 So	 one	 would	 actually	 have	 to	 explain	 this	 somehow	 to	 all	 of	 Switzerland,	 or	
something.	We’re	not	expensive!	You	can	really	afford	 it,	even	if	you	really	have	almost	no	money	






































what	 is	chosen	 is	always	 the	couple’s	and…	the	 food,	 this	 they	would	anyway	also…	well,	 I	always	































I	 say,	maybe	 40%	where	 that’s	 the	 case.	 The	 rest	 is	 not	 that	way,	 and	 then	 you	 need	 everything	
anyway.	And	from	that	point	of	view	people	do	still	need	us.	And	what	I	also	hear,	when	you	talk	to	




































Global synthesis Variable analysée : 5. R 
 
Aperçu lexical et sémantique 
 
Documentation : 100% 
 
Corpus : 4032 words Median length: 57 words 
 
Principaux champs sémantiques : Mariage - Narcissisme - Rituel - Pouvoir d'achat - Budget - ... 
 
The semantic fields are documented by very detailed concepts. The cloud represents the main keywords (sizes 







7.5.4 Corpus couvert à 88.5% 
 
 
Les classes contribuent à mettre en évidence les thématiques de l'étude. Les nuages représentent les principaux 







• Je pense qu'il est difficile d'évaluer parce que je ne l'ai jamais eu des expériences 
directes avec les planificateurs de mariage, mais je l'impression qu'il est tout à fait ... 
bien, quand vous venez nouvellement entré dans l'entreprise que vous ne serez pas un 
temps facile de trouver vos clients avec la planification de mariage . (Alors, quel 
potentiel voyez-vous pour un planificateur de mariage en Suisse orientale?) 
• Je suis sûr qu'il ya des photographes moins chers autour et ... mais quand j'y repense, 
j'ai le sentiment que les couples gardent généralement les chaînes dans leurs propres 
mains à mes mariages. (Et que pensez-vous du revenu du couple?) 
• Si d'une certaine manière, il y avait plein élevé et les salaires étaient plus élevés, alors 
les gens seraient probablement le permettre. (Alors, quel potentiel voyez-vous pour un 
planificateur de mariage en Suisse orientale?) 
• Je pense qu'il ya des mariages, par exemple en Toscane, qui ont lieu quelque part dans 
un petit château, et les gens d'ici veux y marier, mais ne sais pas si bien, mais ils 
veulent un temps stable à un endroit très agréable et ainsi de suite . (Alors, quel 
potentiel voyez-vous pour un planificateur de mariage en Suisse orientale?) 
• Mais si vous parlez de l'emplacement exact, alors vous avez le problème que les gens 
trouvent d'autres façons d'obtenir l'emplacement eux-mêmes. (Alors, quel potentiel 
voyez-vous pour un planificateur de mariage en Suisse orientale?) 
Class No. 
2 
• Je pense que certains couples fixent un budget qui est bien dans la mesure d'avoir un 
planificateur de mariage et d'autres définir un budget trop faible, de sorte qu'ils peut-être 
seulement laisser le planificateur de mariage choisir l'emplacement et le reste, ils font 
eux-mêmes. (Quelles tâches ne le couple aime déléguer au planificateur de mariage et 
quelles tâches veut-il s'organiser?) 
• Oui et en fait, si vous pensez de cette façon même de faire un plus, à la fin, parce que 
vous pouvez obtenir des choses moins cher et parce que vous obtenez des conseils et 
des choses du planificateur de mariage que vous ne l'auriez pas eu autrement, qui sont 
moins chers dans le fin. (Qu'en est-il du salaire du couple?) 
• Il est sûrement aussi quelque chose que les couples plus âgés et plus riches comptent 
sur, que quelqu'un peut prendre en charge des choses comme l'administration, et ne 
pas laisser à des amis ou des témoins, des choses comme ça. (Quelles tâches ne le 
couple aime déléguer au planificateur de mariage?) 
• Donc, nous avons des partenaires et, par exemple, je cherche toujours à présenter mes 
partenaires d'abord et si elle correspond, si le couple choisit un de ces partenaires, 
alors le couple a toujours, disons quelque chose comme une réduction de 10% sur 
chaque fournisseur de services. (Qu'en est-il du salaire du couple?) 
• En ce sens aussi des expériences et que le planificateur peut prendre les choses hors 
de vos mains. (Quels sont les facteurs les plus importants pour un couple d'embaucher 
un planificateur de mariage?) 
Class No. 
3 
• Uhm, Vous savez, nous aussi organiser d'autres événements et aussi de grands 
événements toute l'année donc, et nous devons mettre en place de grandes 
constructions pour les grands événements, de sorte que les mariages sont plutôt petits 
événements. (Combien de mariages organisez-vous sur l'année en moyenne par?) 
• Il est également comptabilisé séparément, uhm, nous avons aussi une belle chambre 
de partie à la rivière Rhein, par le Rheinfall où nous louons également la salle pour les 
mariages et autres événements. (Et avez-vous remarqué une différence dans le nombre 
de mariages au cours des dernières années?) 
• Donc, en particulier la Suisse orientale et ici et là, je vais aller à Zurich et aussi ... eh 
bien, il y a quelques années, je voudrais aussi aller à Berne ou des endroits comme ça, 
mais alors le temps et l'effort est assez grand avec le voyage pour y aller. (Et où sont 
les mariages vous photographiez?) 
• Là, nous avons aussi ... là, vous pouvez ... nous avons déjà mis les tables en blanc, 
mettre des bougies et tout autour d'elle, nous mettons en place des tentes à l'extérieur, 
uhm, oui essentiellement l'ensemble du programme. (Vous avez une chambre. Vous 
faites également des mariages là.) 
• Aussi comment est la procédure de la cérémonie et nous prévoyons que l'apéritif, donc 
dans ce sens, nous organisons aussi, disons, une partie du mariage avec le conseil 
bien sûr aussi avec notre expérience, il est le meilleur comme ça. (Donc, 






• Et aussi, il est comme un script qui appartient à chaque mariage, classique vous les 
photos du couple, puis vient la cérémonie, l'apéritif, puis il y a peut-être quelque chose à 
faire, des productions ou quelque chose, puis il y a un autre petit apéritif, puis le fête 
commence. (Que pouvez-vous me dire sur les styles et les tendances de mariage?) 
• Par exemple il y a des tendances, aussi comme des petits gâteaux au lieu d'un gâteau 
de mariage, si souvent vous avez un buffet de desserts avec un stand de petit gâteau. 
(Quels sont les principaux changements dans les tendances de mariage dans les 
dernières années?) 
• Avant, il était normal, uhm, pour que le mariage civil, uhm, au bureau de l'état civil, puis 
on ne célébrait avec un petit cercle, juste avec la famille et les témoins, et ensuite vous 
avez fait le mariage de l'église à une autre date, parfois même un an plus tard. (Donc, la 
tendance va plus vers les mariages symboliques que religieux?) 
• Eh bien, nous avons de plus en plus, ainsi, cérémonies gratuitement ... cérémonies de 
plein air, vous savez, à l'extérieur, dans la forêt, sur un terrain, uhm, juste à l'extérieur 
en été. (Et quels sont les plus grands changements dans les tendances de mariage que 
vous avez remarqué dans les dernières années?) 
• Par exemple, vous avez 20 personnes pour le mariage civil, puis il y a un grand apéritif 
avec 150 personnes et le soir, il est réduit à 60 personnes de plus, quelque chose 
comme ça. (Donc, la tendance va plus vers les mariages symboliques que religieux?) 






Caractérisation des thèmes 
 
 Class No. 1 
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gens - planificateur 
- temps - difficile - 










chose - couple - 
planificateur - 








mariage - année - 
événement - 









couple - chose - 








The concepts correspond to the level of concepts 4. 
La richesse d'un corpus est le nombre de mots différents d'un corpus. Si l'indice de richesse est supérieur à 1 
alors les réponses de cette catégorie sont plus riches que la moyenne. A l'inverse (indice inférieur à 1), les 
réponses de cette catégorie sont moins riches que la moyenne. 
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